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INTRODUCTION
Introduction

When times are dark,
culture and creativity
provide a light

That’s why I’m proposing a vision of
Culture for All to be at the heart of
Labour’s forward journey. From Jennie
Lee founding the Open University,
ensuring generations of working people
could unleash their creative talents, to
the late Tessa Jowell’s brilliant work on
the 2012 Olympics, Labour has always
understood the contribution made by
digital, culture, media and sport to
communities up and down the country.
Our creative industries help to define
British life, bring communities together,
and are crucial in shaping the British
brand across the world.

They also contribute a huge amount
financially as the fastest growing sector
of our economy, accounting for one in
every 10 jobs In Britain, the cultural and
digital sectors are worth over £100 billion
to the UK economy. There are nearly 3
million jobs in the tech and digital
sectors, 2 million jobs in the creative
industries, and amillion jobs in the sports
sector.

Being appointed Shadow Secretary of
State for Digital, Culture, Media and Sport
in January was the role of a lifetime for
me. My 30 years’ experience as an actor,
writer and freelancer in the creative

industries has shown me first-hand that
when you giveworking class people an
opportunity to shine, the cultural life of
our nation is richer as a result.

As an MP, I’ve seen first-hand how too
many of the frustrations faced by
people are born out of a sense of
disconnection and a system that
doesn’t work for them. We must give this
offer to everyone: “things can be
different; Labour will help you to unlock
your potential, to express yourself, and to
pursue a purpose outside of the
workplace.” In short, we must reclaim a
sense of place and belonging through
deep engagement and understanding
of our communities.

Even before this current health
emergency, we knew that the rise in
under-employment and child poverty,
the growth of personal debt, reductions
in income and the problems of
homelessness were hurting the
wellbeing of the population. They will
continue to threaten community
cohesion and will lead to an increased
demand for health, social care and
other public services. Creative and
cultural initiatives can improve
wellbeing and give local communities
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the chance to come together once
again as we emerge from the
international Covid-19 crisis. From
community football to music venues,
frommen’s sheds to local radio, from the
BBC to our national and local museums
-- cultural activities are what bind our
communities and country together.

Culture for All is where our movement
and our politics can change our nation,
one person at a time. From childhood to
older age, we can have a vibrant,
positive offering to the people we want
to represent. In this pamphlet I have laid
out an approach and a number of ideas
for how Labour can reclaim this ground,
particularly with the communities that
we hope will vote Labour in the future.

Digital and technological
advancements bring challenges, but
also huge opportunities. In the age of AI
and automation, digital connectivity will
underpin our future economy. We will
need world-class digital infrastructure
through which everyone can benefit
and no-one gets left behind.

Culture for All isn’t about Labour HQ
deciding policy from the centre, it’s
about harnessing the best of our
movement across the country and the
regions. We must celebrate initiatives
being developed across the country,
including where Labour is already in
power in local government. Through joy,
purpose and creativity, Labour can heal
our divided country as it emerges from
this unprecedented period in our
modern history.

Tracy Brabin MP

LABOUR AND CO-OPERATIVE MP FOR BATLEY AND SPEN
SHADOW SECRETARY OF STATE
FOR DIGITAL, CULTURE, MEDiA, AND SvPORT
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The Coronavirus pandemic is an
existential threat to the UK’s creative and
cultural industries. The closure of venues
and a sudden end to their employment
for much of the workforce has been a
double blow to the core of this industry.
Tourism and sports venues have been
rocked to the core, our amazing third
sector organisations are on a knife-
edge. While I welcome the actions taken
by the Chancellor on protecting
business, more needs to be done to
support charities across the country.
New digital start-ups across all regions
are worried that the Government’s
business support package won’t work
for them, and there is real concern that
the nation’s telecommunications
workers face a huge challenge in
keeping our broadband networks afloat
in the face of unprecedented demand.
Local press outlets are worried about
their very existence, charities and the
voluntary sector desperately need a
sustainable support package, and UK
tourism urgently needs a plan for how it
can recover from a huge loss in revenue.
The Creative Industries Federation
recently revealed that 47% of freelancers
now have no work at all. A third of the
creative workforce are self-employed,
and face unprecedented uncertainty
about their future.

As the coronavirus crisis initially
escalated, one of the first actions of the

COVID-19
and DCMS

Covid-19 and DCMS

Government was to call for people to
avoid going to theatres, music venues
and other cultural institutions. The way it
was initially handled was devastating
news for this sector. It’s a tragedy for any
arts venue when they are forced to
close, and the uncertainty was
untenable. FromWest End to community
theatres,many artists, actors, producers,
stage crew & other workers were facing
a terrible time ahead, and it seemed to
many as though the Tories were
prioritising the needs of the insurance
industry by not giving clarity.

Last month, I put out a call for evidence
for how freelancers and self-employed
workers in the creative and sporting
sectors have been affected by the
COVID-19 pandemic. Here are just a
handful of the comments I received:

“I am a television director and have
just seen the business wiped out
overnight. Thousands of people,
many youngwith no savings behind
them, are now facing an immediate
future of no income for what could
be fourmonths ormore. Nowarning
or notice, just finished”

“Self-employedworkers, particularly
in the arts, have noway to claim lost
income or sick leave, andwe have
few options to continue our work
remotely. The terrifying truth is that
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many of us are only one cancelled
contract away fromhomelessness.”

“It feels as though the sword of
Damocles is hanging over our heads.
I’m awake at night wonderingwhat in
God’s name I will do if future work is
cancelled and I have no income.”

Thousands more replies all told the
same story: no work in the diary for the
months ahead, everything cancelled
overnight with no compensation.
Appended to this paper is a dossier
entitled ‘Creatives and Covid-19’ which
summarises the experiences and
concerns raised with me. These fall into
four broad categories:

Loss of income
Impact on families, relationships
and future plans
Inability to recover “sunk costs”
Long-term impacts

This dossier is not intended as an
exhaustive account of the challenges
faced by the freelancers and self-
employed workers in the creative
industries during this crisis, but it is a
representative summary of their
experiences as told to me across
thousands of submissions. Its findings
are corroborated by the Creative
Industries Federation, who found that a
large majority of creative businesses
and freelancers expect their income to
be cut by more than 50%, while nearly
three quarters have seen a substantial
loss of income already. My hope is that
this dossier can form part of a growing
body of evidence that will inform the
Government’s next steps as they build
on last month’s welcome
announcement of a support package
for freelance and self-employed
workers.

I wrote to the Chancellor on these issues
and am continuing to work with industry
bodies and workers themselves to
demand some form of financial relief.
One of themeasures I proposed was the
introduction of a temporary Universal
Basic Income as a leveller for working-
class creatives not able to rely on the
bank of mum and dad. ‘Creatives and
Covid-19’ also makes a handful of
preliminary suggestions, including a call
for an urgent review of the
Government’s support package to
ensure that all freelance and self-
employed workers are covered.

As I discuss in this paper, beyond Covid-
19 wemust have a social security system
that works for all. The precarious nature
of work in the creative industries can be
a litmus test of how that system is
working, both at times of national crisis
and in the longer term as well.

Football and other sports clubs are often
the beating heart of their communities,
and the impact on them has been
profound. My team and I have been
clear that we must support the fans as
well as making sure lower league clubs
get financial support so they do not
collapse. There are examples of clubs
from across all leagues using their
facilities to offer support to the NHS, and
I’ve been clear that our sporting and
cultural venues will play a part in
supporting the national effort if they can.

The response of the BBC at this time has
been admirable and ambitious, really
demonstrating what it means to “inform,
educate and entertain” under the
original Reithian principles in a time of
public emergency. This crisis has forced
the BBC to refresh their working
practices, and initiatives such as
“Culture in Quarantine” and the daily
Bitesize education programmes for
children at home have captured new
audiences. BBC World Service viewing
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figures have risen by 65% and local radio
stations have seen a huge increase in
their audiences.

I’ve also been clear that the BBCmust be
able to scrutinise the actions of those in
power at this difficult time, and must not
simply be a mouthpiece of Government.
It’s clear that the TV Licence Fee for over
75s must be scrapped entirely, not just
deferred, and that postponement of
shows such as Eastenders, watched by
millions of people, will have an impact in
people’s front rooms. In this paper I talk
about the future of the BBC, but if ever
there was a moment to fight for our
national broadcaster, this is it. That’s why
I’ve just launched the “Our BBC”
campaign. Just two years ahead of the
BBC’s 100-year anniversary, it is against
the backdrop of Covid-19 that we must
fight for its future and reform.

The country has never been more
dependent on its digital infrastructure,
from online shopping to keeping
connected with friends and family, let
alone homeworking. It's vital that our
digital infrastructure gets the support it
needs from the Government over the
coming weeks and months. I also want
to see the Government ensure that the
families of children in receipt of Free
School Meals, now forced to stay home,
have access to the internet so that they
can continue to learn and access
educational tools online.

Finally, I am deeply concerned that the
current crisis will drive a generation of
working-class talent out of all parts of
our sector. We cannot let the next
generation of Stormzys and Maxine
Peakes go undiscovered. It is my
absolutely top priority to ensure that
cannot be allowed to happen. That’s one
of the reasons I have advocated that the
£120m allocated for the 2022 Festival of
Britain should be diverted to a targeted
relief fund.
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The Conservatives have a woeful record
of slashing library services and failing to
stand up for the arts and our important
cultural institutions, having slashed
funding and resources ruthlessly for
almost a decade. And they have broken
their manifesto promise on free TV
licenses, meaning 3.7 million people over
the age of 75 face losing them. Since the
Conservatives came into power, there
are now 600 fewer music teachers, 1,200
fewer arts teachers and 1,700 fewer
drama teachers in our schools, and
teaching hours in arts subjects have
fallen by nearly 38,000 a year.

We have seen a wasted decade when it
comes to digital policy too. The
Conservatives still have not legislated
for a digital regulator despite the
proliferation of online abuse, and they
have failed to meet broadband roll-out
targets which has seen us fall behind our
European counterparts in digital
infrastructure and left 1.5 million families
and business incapacitated by slow
internet. They have allowed the digital
skills crisis to get out of control: 11 million
people lack even the most basic digital
skills.

Ten years of Tory austerity has also had
a catastrophic impact on our civil
society. The rise in poor mental health in
our young people must be countered by
an increase in service provision. For too
many years our young people have had
nothing to do and nowhere to go as the
Tories have cut our youth services to the
bone. We should build on Labour's wide-
ranging, ambitious youth offer to get our
young people out of their homes and
engaged with friends and their
community. Loneliness is a blight on
society, affecting our older friends and
relatives in particular, and having the
potential for a wide range of impacts on
physical and mental health. The
Government's existing loneliness
strategy, while welcome, is not an
adequate or fully-resourced solution to
this problem, which is only worsening as
a result of Covid-19.

For too many, the perception, and the
reality, is that arts, culture and creativity
aremiddle class pastimeswith too great
a focus on London and the South East.
I’m adamant that must change. We
know that Labour in power opens up
opportunities for people in their

Why Culture For All
must be core to where
Labour goes next

Why Culture for All must be core to where Labour goes next



The Labour values case - Culture for All as socialism in practice

For too many working class people who
want to develop a career in the creative
industries, it feels that it is getting harder
to follow your ambitions unless you are
from an affluent background. This is
something I felt passionately about
when co-chairing the 2017 Acting Up
report with Gloria de Piero. A decade of
austerity has led to huge cuts in cultural
facilities like libraries, community
centres, youth centres and sports
facilities that are at the heart of the
communities we seek to represent. It is
built into our Labour values that we
ensure we celebrate and democratise
access to all the opportunities that can
arise through digital, culture, media and
sport.

Our creative industries are a national
and international success story, but too
often people in our communities outside
the big cities have not reaped the
benefits. Too many people in the
creative industries face chronic job
insecurity, and the heavily self-
employed nature of the sector means a
lack of hard-won basic rights such as
sick pay, maternity pay, and pensions. I
know first-hand that work in the cultural
and creative industries is far too often
based on who you know, rather than
your talent, and we must go much

everyday lives. In Wales, the Labour
Government has recently established a
National Endowment for Music, whichwill
give more young people access to
musical opportunities. This is in addition
to long enjoyed benefits such as free
entry to museums, free bus travel for
over 60s and disabled people, and free

further in ensuring these industries
properly reflect the social make-up of
our entire country. If Labour can propose
an approach which gets working
conditions right in the creative and
cultural industries, we can set a model
that works for the entire economy too.
In sport, too many people face high
ticket prices for football matches which
exclude families on tight budgets from
attending together. We need to tackle
the mostly undemocratic ownership
and control of football clubs, and the
way that sport is organised, so that fans
and communities are properly engaged.
There is not enough funding for sports at
grassroots level. If Labour can find the
answers to these challenges, we can
rebuild connections with the voters we
have lost over the last four elections.

I continue to be troubled by the erosion
of arts subjects from the curriculum in
schools which has the knock-on effect of
significantly reducing the opportunities
for cultural and creative fulfilment of
young people, and has a
disproportionate effect on already
marginalised groups. The opportunity
for the best possible cultural and
creative education should be available
for all children. Labourmust fight for that.

swimming for children and older people.
We must continue the work of the
previous Labour Government in
investing in culture in the regions, and
Labour must develop a far stronger
proposition for culture by investing in
towns, in particular.

The Labour values case
Culture for All as socialism in practice
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There has been a clear trend since 2005
of Labour voters increasingly being
concentrated in larger metropolitan
areas and, since the 2016 EU
Referendum, in Remain voting, liberal
areas with universities. Our vote remains
solid in these areas, although we
suffered some bleed to the Liberal
Democrats in 2019. Among those who
are most likely to engage in the UK’s
cultural life - liberal, educated, middle
class, urban - our policies are popular,
and our vote is strong. Lord Ashcroft’s
polling of those who voted in 2019 shows
that not only is our vote concentrated in
metropolitan areas, it is increasingly
highest among those under 45.
Unfortunately, there is evidence to
suggest that we can no longer rely on
working class voters in towns and

smaller cities to vote Labour as they
once did.

The fracturing of our former voting
coalition - the educated, urban middle
classes, and working class people in
towns with strong left wing economic
views and ties to the union movement
has become more pronounced since
the 2016 referendum, which has seen a
great divide open up between socially
liberal and socially conservative voters.
Now, rather than class being the biggest
indicator of how someone will vote, we
are seeing age, educational attainment
and the Leave versus Remain divide
becoming just as important. This divide,
and the temptation to be drawn into a
culture war with a government who will
push any button to achieve power,

The social impact case - Culture for All: health and wellbeing
The electoral case – Culture for All for our voters of tomorrow

Cultural activities are essential for
fostering belonging and social
integration. The need to increase levels
of social integration was cited by
Professor Sir Michael Marmot when he
proposed the most effective evidence-
based strategies for reducing health
inequalities in England. The original
Marmot Review found that social
networks and social participation seem
to act as a protective factor against
dementia in people over the age of 65
and are consistently and positively
associated with reduced morbidity and

The electoral case
Culture for All for our voters of tomorrow

mortality. The report also drew attention
to the strong evidence that social
relationships can also reduce the risk of
depression; findings which have been
echoed by numerous other
organisations, including Age UK.

In short, people with stronger social and
cultural networks are healthier and
happier. Investment in culture, creativity
and community creates better health
outcomes and social integration, and as
hate and division continue to increase,
we need this more than ever.

The social impact case
Culture For All for health and wellbeing

The social impact case
Culture For All for health and wellbeing
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The social impact case
Culture for All: health and wellbeing

The electoral case
Culture for All for our voters of tomorrow
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present clear problems for the Labour
Party in pulling together a winning
coalition. This, I believe, is where Labour’s
approach to digital, culture, media, and
sport can play a central role.

There are both opportunities and
challenges here for the party. There is a
significant number of people who are
likely to engage with culture and the arts
who did not vote Labour. An emphasis
on our offering to enrich their lives and
improve access to those in the regions
can play a part in creating a new
narrative that includes rather than
excludes them. For voters in the places
which used to vote Labour, the challenge
for our Party is even greater. With our
MPs now concentrated in metropolitan

areas, we must ensure that we work
hard to open an honest dialogue with
these voters. Here, having a cultural offer
that is open, accessible, and community
focused will be key. It is not enough to
support high art and cultural institutions
in London.

A vision of Culture for All must be
resolutely focused on Labour’s voters of
tomorrow, and it must not disregard
groups such as pensioners and men
aged 45 to 65 in lower socioeconomic
groups. We must broaden the nation’s
offering to reach those who feel
disconnected from cultural activities
and who feel that the Labour Party is no
longer for them.
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As an MP, I’ve seen how too many of the
frustrations faced by people are born of
a sense of disconnection and of a
system that doesn’t work for them, often
fuelling the national mental health crisis
and rising division in our society. Too
often the frustrations felt by people
caused by a decade of austerity and a
broken economic system have been
exploited by groups looking to
scapegoat others for their own ends -
immigration and Europe being prime
examples. Too many people in this
country are without something, which,
when they are done with the working
day, allows them to develop new
interests and have a sense that they can
unlock their potential and untapped
talents.

For Labour to become a beacon of hope,
we must have an offer to people of
Culture for All which says, at a very
human level, “things can be different;
Labour will help you to unlock your

potential, give you the chance to
express yourself, and to pursue purpose
outside of work.” To achieve this, I’ve
outlined five areas where Labour should
focus over the next five years:

Changing lives through
culture and creativity

Growing our creative
industrieswithworkers’
rights at their core

A newvision for Public
Service Broadcasting

Regions, towns and local
government leading the
way

A safe, secure and
positive digital world

Making Culture for All
come to life in
Labour’s vision for 2024

Making Culture for All come to life in Labour’s vision for 2024



111. Changing lives through culture and creativity

Labour in power can change lives for the
better through greater participation and
inclusion in our cultural offering, we can
improve health outcomes and tackle
loneliness, whilst also reconnecting with
lost voters that Labour needs towin back
in the years to come.

I believe we need to develop
democratic, inclusive and bottom-up
cultural policies in which communities
are empowered to get involved in
culture in ways that they can define
themselves, whether that be
entertainment, personal fulfilment or
self-expression. Labour’s role here is to
support and to enable, and we should
never be prescriptive about how and
why people engage in cultural activities.
I want to see more organisations like the
Centre of Creative Skills (a Screen
Yorkshire/Screen Skills Initiative) –
centres of excellence that upskill our
youngsters in the regions who think
these fantastic jobs just aren’t for them.

I propose that the shadowDCMS team:

• Creates a loneliness commission
working with every Labour-led local
authority to find out how to
reconnect with socially isolated
people, especially those rocked by
months of isolation under Covid-19

• Commission polling into the
favourite prospective cultural and
creative activities of voting groups
that we are hoping to vote Labour at
the next election - with a particular
focus on towns, pensioners and men
aged 45-65

• Set out a clear plan of how our £1bn
Culture Capital Fund could improve
communities with a set of specific
offers tailored to local needs

• Work with the metro mayors and
council leaders to understand how
devolved skills budgets can
translate to greater creative skills,
and at the same time make the
apprenticeship levy and T-levels fit
for purpose in creative industries.

• Continue to campaign for arts and
culture to be embedded in all
schools, continuing to make the
case for an arts pupil premium in
every school in England, and
supporting similar work ongoing in
Wales

• Having a vision that talks about
STEAM, not just STEM, and advocates
a dedicated music teacher in every
school

• Launch a campaign to save our
community sporting institutions,
including lower league football
clubs, and support them in being the
heart of our communities
devastated by the economic
impacts of Covid-19

• Stand firm in protecting universal
free admission to national and
regional museums and galleries

• Put fans at the heart of sports clubs
and improve access for disabled
sports fans

• Push for the government, working
with Sport England and council
funded sport and with leisure
providers to undo the last decade of
fewer people taking part in
grassroots sports. This could be an

Changing lives through
culture and creativity
Culture for All as socialism in practice

1
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Growing the UK’s creative industries
with workers’ rights at their core

2

2. Growing the UK’s creative industries with workers’ rights at their core

approach with takes a 2% levy of
gambling proceeds which is then
distributed to grassroots sports such
as schools, not for profit leisure
providers, and small sports clubs

• Localise plans in our campaign to
introduce safe standing in areas
where Labour is already in power in
Local Government

• Launch regular working groups on
tourism post-Covid-19, to
understand how devastated
communities can rebuild

With the creative industries being such a
significant part of our economy, and
core to rebuilding Britain’s reputation
around the world, it is right that Labour
continues to be the party on the side of
our creative industries. Beyond Covid-19
we must have a social security system
that works for all, and the precarious
nature of work in the creative industries
can be a litmus test of how that system
is working, at times of national crisis and
in the longer term too.

I propose that the shadowDCMS team:

• Work with colleagues across the
shadow frontbench to continue to
explore the possibility of a universal
basic income for all, including
creative workers, post Covid-19

• Campaign to put more digital
cultural content online. Just as the
National Theatre has done in
response to Covid-19, so too must we
support our regional arts institutions
in reaching new audiences

• Work with stakeholders to produce a
viable plan to replace the loss of
Creative Europe funding

• Work with unions on improving
working conditions and proper
benefits for the self-employed
in this sector

• Build on the work done on my Ten
Minute Rule Bill on #SelfieLeave,
where Labour is a champion for
shared parental leave and pay for
freelance dads in the creative
industries.

• Launch a consultation into the
impact of incoming IR35 changes on
people working in the creative
industries

• Advance the proposal of free
auditions for aspiring creatives who
put in multiple applications to study,
operating in a similar model to UCAS

• Push for a creative passport for
musicians and creatives so they are
not held back from moving gig to gig
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3. “Our BBC”: A new vision for Public Service Broadcasting

In 2022 wewill see the 100-year anniversary
of our BBC. I want this to be a national
moment where the country comes
together to celebrate the incredible
contribution of our primary Public Service
Broadcaster to Britain.

I have been leading a campaign called Our
BBC, and consulting with stakeholders on
the future of the BBC to come up with a
new, vibrant vision for Labour for that
crucial 2022 window. I’ve asked the
questions: What does a 21st century BBC
look like? How does it fit in to and support
the broader tech and creative
ecosystems? What is the future of the BBC
online? It’s clear that Labourmust not allow
Tory dogma on the BBC to take hold.

A crucial aspect of our strategy must be
about how the BBC reflects the ever-
changing technological and digital
landscape. We have to make sure that the
future of public broadcasting is current
and compatible with new outlets. This is
vital as we talk about reaching different
audiences. We need to engage young
people while providing important services
to older audiences.

We also need to highlight the importance
of multi-cultural services and outlets. The
BBC Asian Network, for example, is a
wonderful way to provide relevant and up
to date news to our Asian communities. For
us tomake sure the BBC connects with new
and under-served audiences, we must
better understand what is working and
what isn’t. BBC viewing is declining in
certain parts of the population, and we
need to work out why, and which services
will be valued in these communities. I firmly
believe the original Reithian principles of
“inform, educate, entertain” are as relevant
today as they have ever been.

We need to make sure people feel
connected to each other and to their
neighbourhoods. Labour’s commitment
must be to a healthy future for all our
public service broadcasters operating
across the UK, supporting S4C, BBC Cymru
and BBC Alba in their Welsh and Scottish
programming.

I propose that the shadowDCMS team:

• Continue to push for cancellation of
paid-for TV licences for over-75s (once
the Covid-19 deferral has passed)

• Lobby the Government for local
festivals which celebrate 100 years of
our BBC in 2022

• Partner with figures such as Victoria
Derbyshire and Naga Munchetty on
campaigns that tackle issues we know
need reforming

• Champion strong local media outlets
as a way to combat the rise in fake
news

• Make access and quality of local media
outlets more consistent across all four
nations. We need to encourage our
Public Service Broadcasters to
scrutinise not just national issues, but
local and regional structures as well

• Launch a consultation on local
democracy and funding for local news
outlets

• Work with the BBC and digital platforms
to secure a fair and equitable future
funding settlement for our public
service broadcaster in the online era.
We aren't luddites, and accept that the
Licence Fee may need to change - so
our priority must be setting out a
Labour alternative, led by our values,
ahead of charter renewal in 2027

“Our BBC”
A new vision for Public Service Broadcasting
Culture for All as socialism in practice

3
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leading the way
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4. Regions, towns and local government leading the way

I want to take forward Labour’s
manifesto plan to invest in neglected
towns and communities through the
launch of a £1 billion Cultural Capital
Fund to transform libraries, museums,
galleries andmuchmore in every corner
of our country.

Where I believe Labourmust go next is to
localise and articulate the offer in real,
practical terms to the communities we
seek to represent. We should launch a
Town of Culture Competition, to sit
alongside the City of Culture
Competition that Labour created, to
celebrate the cultural lives of our brilliant
towns.

There are already fantastic examples of
cultural and creative activities up and
down the country. These examples of joy
and hope are so important. Many of
these examples are the direct result of
what happens when Labour is in power
locally or nationally. For me, DCMS has to
be about a genuine and deep
connection with our regions and local
authorities.

I propose that the shadowDCMS team:

• Understand how DCMS will work with
councils to deliver the match
funding needed with Arts Council
funding, to create a genuine culture
shift in how the regions have their
own vision of “Culture for All”

• Work with Councils to campaign for
an arts centre in every community

• Hold regular online workshops with
arts and culture leads at every
Labour-led local authority, to
understand the rich and vibrant work

already going on in every corner of
the country

• Conduct an audit of how the charity
and voluntary sectors have been
affected by Covid-19 –
understanding where Government
support has fallen short and what
the impact has been across the
regions

• Push for further rollout of the Arts
Councils Creative People and Places
programme that enables local
communities to watch and
participate in high quality cultural
experiences, creating jobs and
upskilling local citizens

• Build on Labour’s previous policy of a
diversity tax break to ensure our
creative industries are more
representative

• Propose a regional tax break so that
TV and film productions are
incentivised to film in the regions –
from Yorkshire to Derbyshire, Devon
to Orkney, and support officers in
councils in making that a reality

• Launch a Town of Culture
competition to showcase the very
best from our towns up and down
the nation

• Launch a Next Generation Libraries
commission to get a clear vision for
how 21st century libraries in towns
can be digitally advanced and
community hubs - and specifically
look at having Sure Starts attached
to them

• Start a #LoveUKTourism campaign to
support our amazing regional
destinations as they emerge from
the Covid-19 crisis
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A safe, secure and positive
digital world

5

5. A safe, secure and positive digital world

Digital policy has the scope to affect
every part of modern life. Labour must
show that we have a positive vision for
how the latest technologies will play a
role in our lives, and highlight new
dangers too. From reclaiming our
technological sovereignty so that the UK
is never again so reliant on high-risk
vendors like Huawei, to ensuring that
everyone has the skills they need to
participate in the online world, Labour
must have a bold vision for shaping our
digital future.

It is clear that while the internet brings
many benefits, it can have alarmingly
dark and harmful sides which this
Government has failed to get a grip on.
For example, the inventor of the world
wide web, Tim Berners-Lee, last month
said the “dangerous trend” in online
abuse was forcing women out of jobs,
causing girls to skip school, damaging
relationships and silencing female
opinions, prompting him to conclude
that “the web is not working for women
and girls."

One lesson that the Covid-19 public
health emergency has taught us is that
the big tech companies are now willing
to act when it comes to misinformation
about the outbreak. If only this
inclination had been there years ago
when it came to tackling child sexual
abuse online, or the type of horrific
content that led to the suicide of 14-
year-old Molly Russell. I am hopeful that
wemust see a new era ahead in how big
tech companies work to solve rather
than exacerbate the problems of our
age.

I propose that the shadowDCMS team:

• Continues to campaign for a new
properly resourced internet
regulator to tackle online harms,
abuse and misinformation

• Launch Culture for All online - an
online platform for examples of the
creative life of our nation to be
shared and held up as examples
that are changing people’s lives for
the better

• Propose a major refresh of
significant cultural institutions for
the 21st century using technologies
like virtual reality and augmented
reality

• Labour can go further than the
Tories have done with their
previously announced plans for the
digitisation of the British Museum,
focusing on the regions and having
a big vision for institutions like the
People’s History Museum in
Manchester

• Continue to hold the Government to
account on the woeful progress
made on rolling out broadband, and
scrutinise the ongoing role of high-
risk vendors in UK networks. This
should include a proper industrial
strategy for telecommunications

• Make the case for a Digital Bill of
Rights so UK citizens have greater
control over their own data

• Continue to speak out against
algorithmic bias and misinformation
flooding our online lives

• Ensure that all people who want to
be online have the digital skills to do
so safely and securely
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CONCLUSION
Conclusion

Culture for All can and must be at the
heart of Labour’s forward journey: from
putting our socialist values into practice,
to increasing health and wellbeing, to
reconnecting with those people who
have lost their faith in Labour. Culture for
All also brings with it some of the
solutions to the big challenges of our
time – from the climate emergency to
the ageing population, from automation
and changing nature of work to ever
rising inequality, the decade ahead
could see new forms of pessimism,
populism and polarisation arising from
these mega trends. Enlarging and
democratising the creative industries is
a credible part of the response to all of
these challenges. They can be lower-
carbon, more resistant to automation,
engage people of all ages and help
people to lead longer, more fulfilling
lives.

Our world-leading national institutions
from the British Museum to the BBC need
to be nurtured and celebrated, but they
must also be rooted in and create
opportunities for communities up and
down our country. Joy and creativity
should not be the preserve of an elite
few but a common endeavour shared
across our regions and nations.

Too many communities up and down
our country have been fractured by a
decade of austerity, set to worsen as the
impacts of Brexit and Covid-19 become
clearer. That’s why, for me, Culture for All
is about more than just increasing
participation in the arts. We all deserve
to have our heritages reflected and
celebrated. We all deserve to be

supported in building our sense of place
and belonging.

Art and culture can be an engine of
regeneration to open our high streets to
a creative offer, build a night-time
economy with arts centres and
cinemas, youth theatres and sports
facilities. We can ensure that young
people no longer have to leave the
community where they grew up, their
friends and families to fulfil their dreams.
Culture, libraries, sport and art together
provide the glue that can bring our
fractured communities a key together to
look towards a brighter future.

The examples we’ve seen in recent
weeks of people clapping for their carers
and the NHS, and of children putting
rainbows in their windows in response to
Covid-19 shows to me the yearning that
people have to be part of something; an
acknowledgement of the common
bonds that tie us all.

It is that spirit which the Labour Party
must now embrace. We must as a Party
show that we both understand people’s
concerns and show that things can be
different. We must speak out as many
voices, united in one voice, across all our
regions and with one clear message:
Labour will help you to unlock your
potential, to express yourself, andwill put
a sense of place and belonging at the
heart of all we do.

Digital, Culture, Media and Sport must
be at the heart of our forward journey.
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FURTHER READING
#OurBBC

Tracy’s campaign to fight for the future of the BBC (March 2020)
www.ourbbc.co.uk

Give Abandoned TownsCulture AndArt To Power ‘DecadeOf Reconciliation’

Article by Tracy Brabin MP in Huffington Post (January 2020)
www.huffingtonpost.co.uk/entry/abandoned-towns-
culture_uk_5e0f2695e4b0b2520d2019fe

Acting Up Report

Labour’s inquiry into access and diversity in the performing arts from Tracy Brabin
MP and Gloria de Piero (August 2017)
bit.ly/ActingUpLabour

Creatives and theCovid-19 pandemic

A summary of thousands of testimonies sent to Tracy by freelance and self-
employed workers suffering financial hardship as a result of the Covid-19 pandemic
(April 2020)






